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% Multi-Tasking“ Lifestyle (doing more than one thing at a time)
e Pizza Pops are perfect for the "On the Go" Crowd
- Microwave-safe over wrap. No mess and easy to handle
— From freezer to the microwave to the stomach in minutes!

~/Brand Loyal
e Pillsbury Pizza Pops are #1 Pizza Snack in Canada

AC Nielsen MarketTrack Gold, GB+MM, L52 weeks to August 5, 2006.

~/I' hey eat 5 meals/snacks a day, not your traditional
breakfast/lunch/dinner! Single serve pouches

* Pizza Pops are always available and ready to go Vaiiahle in 3 creat ElavollrS

e Individually wrapped for freshness and convenience .%g a%m%%ﬁa%%%ﬂ%s% I!D%Il{;:

e Provides a cost effective offering for operators PP
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*Keep your freezers attractive
and organized

Racking for wall
Freezers

(46 cm long X 14.5 cm wide X 16.5 cm high)

§ Product Information 36 count (individually wrapped)
3 Cheese Deluxe Pepperoni & Bacon

Units per case 36/100 g 36/100 g 36/100 g
Case/layer 18 18 18
Cases/Cube 126 126 126

SCC 10069052206553 10069052206201 10069052206102
Unit UPC 069052 20655 6 069052 20620 4 069052 20610 5
Case Code 20655 20620 20610

For more information, please contact:

Atlantic Quebec Ontario Western Canada
- Ronahan Food Brokers TTS Marketing Total Focus Foodservice Summit Marketing
(902) 468-6111 (514) 457-2080 Sales & Marketing Inc. (604) 523-0332
(519) 895-2110

..0r contact us at: foodservice.canada@genmilils.com “TrademarksofGeneral Mills ©2009



